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Women and Books: A Study For All

Sometimes I receive things that are so important, I put aside other things I was

going to write about, and I put the word out on the new topic. This is one of

those times.

When I received a note with the subjectline: National Women's Books Study

Launched Today - I hesitated opening it. It seemed too focused on the two

most important topics I write about: books and women. Could it be spam, I

wondered?

It wasn't spam. It was a press release discussing the eWomenPublishing

Network and Content Connections partnering to launch a national,

comprehensive study "on the reading, recommending and book buying habits

of women. The study also investigate the factors that can help more women

become successful, published authors."

According to the press release, "over the past 52 weeks, fewer than 15

percent of the books on the New York Times non-fiction bestseller list were

authored by women. Industry experts estimate that nearly 70 percent of non-

fiction books are purchased by women."

I'm very familiar with these stats. Over at WME Books, we study this quite a

bit. That's why our focus is on women authors and leadership. We don't post

on it enough on the Aha! blog, but it's part of everything we do and talk

about.

How familiar were you with this information? What will you do with it? I hope

you'll share it.

"Women and Books 2007 National Study" is

a survey available online from March 8th,

International Women's Day, through

Mother's Day, May 13th. The press release

says, "The survey focuses on non-fiction

books that female readers buy for

themselves, give to others, and receive from

family,  friends and professional associates.

It also explores the factors that influence

women's decisions to buy, give or read a

book."

All participants will receive a copy of the

report - free. And they will be entered into a

drawing to win one of twenty $100 specialty

retail gift certificates. Results will be announced during Book Expo - in NYC,

May 31st-June 3rd. (we hope to be there)

Those of you with blogs, please pass this along to your readers. Use it to
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Those of you with blogs, please pass this along to your readers. Use it to

understand your women customers better. Women are readers - and business

professionals and Moms and sisters and colleagues... communicating, through

books, is something we all do almost as a matter of fact. Shouldn't the rest of

us be encouraging women to be writers, also? This study will show us how.
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Online Business Wake-Up Call

by Guest Blogger, Lena West

Newsflash: Just in case you're wondering - the

Internet and social media are not going away.

If you don't figure out how your business can

start using social media to make serious inroads

into the growth of your business, be prepared

to have a "status quo" business. And, if that's

what you want, hey, more power to you - you

can stop reading now. But, if you're interested

in making the most of what's "for the taking",

read on...

Because social media and online technologies are so fragmented - there are so

many seemingly unrelated, different pieces to the online/social media puzzle -

the best way to figure out what all this stuff means to your business is to

make a plan - and then kick that plan up to a strategy.

And, any strategy worth it's weight on paper includes, as a first step a detailed

assessment along with what I call "digital yardsticks". If you don't know where

you are, how can you possibly know what progress looks like or where you're

going? The answer is: you can't.

What do you assess? In short, everything. Here's a list of at-minimum "think

abouts" to get you started:

Web site metrics.

How many unique visitors do you have?

How many should you have based on your industry?

How many page views?

How many should you have?

Who are your top three referral sources?

What are the top three search terms people use to find your site?

What is your Alexa ranking?

How many incoming links does your site have? What/which search terms do

you "own"?

Email mailing list.

How many people are on your email mailing list?

How many subscribers do others in your industry with comparable experience

have?

What is the percent increase from last month?

What's a good percentage to increase?
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